Fall Exhibit Reception — November 4, 2010

Crystal Mountain Resort, Thompsonville  (near Traverse City)

Whatever your target market, connecting with a poten- Like your company, the Michigan Association of Township Supervisors
tial client’s top decision maker should be your number exists to serve communities by providing services and information to
one priority. If township governments in Michigan are Township Supervisors. This proven MATS vendor reception is an exclu-
part of your target market, connecting with the Town- sive, intimate event that will put your firm’s message and experts in front
ship Supervi- of nearly 100 Township Supervisors. Unlike most associations, MATS
sor means you encourages exhibitors and spon-
just got a base sors to attend educational sessions
hit, maybe on the day of the vendor reception
even a home (Thursday Evening, November 4).
run. The Su- We know that the more you under-
pervisor is not stand about the issues our mem-
just the top bers are facing, the better prepared
elected official; you are to help find solutions. Pro-
he or she is also the top administrative official. (If you're gram advertising and sponsorship
more familiar with city government, the position is sort opportunities are also available at
of a cross between a mayor and a city manager.) That this important conference.

means they don't just make recommendations to the
Board, they are part of the voting body that makes deci-
sions regarding the expenditure of funds.

If you want to increase your visibility with Michigan’s townships, participat-
ing with MATS will open the door to new opportunities.

If you have questions, please contact MATS Director Judi Lintott,
! 734-572-8776; info@matsupervisors.org.

S

With 1240 townships in Michigan, double the number of cities, villages and counties combined, townships
provide strong roots for Michigan’s citizens. The Michigan Association of Township Supervisors was established in
1998 by a small group of Township Supervisors seeking a way to better network with each other and to see that their
educational needs were met. They were seeking ways to strengthen the quality of municipal government and admini-
stration in Michigan’s rural communities. While the association has grown to about active 300 members, and is now
well-known throughout the state, that mission holds strong.

With its first executive director on board, MATS is moving forward in its charge to better meet the needs of profes-
sional Township Supervisors. We invite you to join us in our efforts.

Visit MATS online at www.MATSupervisors.org or call Executive Director Judi Lintott at 734-572-8776.



.0 MATS 2010 Fall Vendor Reception —

Thursday, November 4, 2010, Crystal Mountain Resort, Thompsonville

Agreement to Exhibit, Advertise or Sponsor

Deadline to be guaranteed to be listed in the progr ~ am is October 15, 2010. Participation as an advertiser, exhibitor, sponsor or Busi-
ness Partner does not constitute or imply endorsement by Michigan Association of Township Supervisors of the firm or the products or services offered. MATS
reserves the right to accept or reject any applicant for any reason in the best interests of the Michigan Association of Township Supervisors and its members.

Firm or Organization: A - Exhibit Reception —
Thursday, November 4, 6:30-8:30 pm
. . . Tabletop or equivalent footprint space  will be $325 per
Registration Contact Information: available for no more than 25 vendors at an exclu- 8-foot table
Name sive 2-hour reception that will be attended by over $300 per
100 Township Supervisors and their guests. Hearty 6"-table
Title hors d’oeuvres and beverages will be available. (5 available)
Note that at this venue, electricity is $25 extra and
must be ordered in advance. Electricity $25
Address
City/State/Zip

B - Program Advertising

Daytime Phone
Quarter Page — $75 | The printed program size is
= 4% widex 1% tall 5% x 8% . Ads are placed
Half Page — throughout the program. All ads
. 4% wige «3% tall $150 | are black/white or gray-scale.
Email 2 4 Please submit digital file as a
high-res jpg, tif or eps. Email file
- Full Page — 4 .
Website 1% wi?je w7 tal | $27° | toinfo@matsupervisors.org.

Please email a 25 word description of your firm’s

services or products to info@matsupervisors.org. C - Sponsorship Opportunities

Sponsor Recognition:  Sponsors will be recognized in the program

Person to be listed in the program, if different fr om above:

Name and online at www.matsupervisors.org. Sponsors will be recognized
on appropriate signs at the event and at conference registration, and may
Title provide literature for the information table in the education session room.
_ . . field) $2500
Address
Thursday Breakfast & Breaks $1250
City/State/Zi
tyistaterep Thursday Networking Lunch $1500
Daytime Phone Food for the Thursday Vendor Reception $2000
Email Bar for the Thursday Vendor Reception $2000
$1250

Friday Breakfast & Breaks
Your Company’s Attendees:
1) Name:
Payment

Title: Please complete this form and mail it with your check (Payable to
“MATS”) to: MATS 2010 Fall Conference — Exhibits, c/o Executive Direc-
Email tor Judi Lintott, 4642 Walnut Court, Ypsilanti, MI 48197; or fax this form
to Judi Lintott at 734-572-8776 and mail payment within seven days.
2) Name: Space is not guaranteed without payment in full. Cancellation requests
must be made in writing. 50% of fees will be refunded for cancellations
Title: before September 15, 2010. No refunds after September 15, 2010.
Check enclosed Check to follow within 5 days
Email:
Al — Exhibit Space — Thursday , November 4 $
Conference Registration ($325 for 8' table or $300 for 6’ table)
Only representatives of companies that are enrolled  in the MATS A2 — Exhibit Electricity - $25 $
Business Partnership Program (BPP) may register to attend the full
conference. BPP enrollment is $350 per year. For BPP information, go to B — Program Advertising $
www.matsupervisors.org. To register for the full conference , use the
conference registration form at www.matsupervisors.org. Conference C — Sponsorship $
registration for BPP participants is $375 per person; $250 if your firm is
both exhibiting and participating in the roundtable discussion session. Total: | $

Register by October 15 to save $50; First-timers save $25.



